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Street ‘N Greet

Story Generating

Playback & Feedback

1 The Van 
During the street and greet the van will be a hub for 

activity. Street & Greets will be where most community 

members get to learn about, and experience Pop-up Public 

for the first time so we want to make sure these events are 

engaging, informative and reach as many members of the 

community as possible.  The street and greets are also for 

the Pop-up Public team to get to know the community and 

for the community to get to know our team; we want to 

create friendships and a comfortable space before we have 

the neighborhood gathering and start story generating.

2 Participatory Designs
Including an element of participatory design can help 

start a narative, bring community members together, 

start conversations, engage passerbys and create art. 

Participatory Designs can include chalk murals, magnetic 

poetry, conversation walls, and collaborative art etc.

1 Story Generating
Once the community and Pop-up Public have decided 

their story themes, the community is invited to the van, 

which will be parked at accessible, safe, and famliar places 

unique to each community, to share their stories. 

2 Location
The van may be parked near by or at an elementary 

school parking lot, inviting kids and their families to 

participate in the story gathering process, while creating 

a unique opportunity for learning communication skills. 

The van may also be parked at a park, allowing a large 

space for the community to create what they would want 

from the story gathering experience, whether it’s like a 

community social or a more intimate experience.

 

3 Storytelling
Community members will have the opportunity to sign 

up to share their story, which may be recorded with 

permission inside the van, or sit down at a large table 

outside, exchanging stories, opinions and dreams with new 

friends. 

1 Playback & Feedback
The playback is when we share the final collection of 

stories generated by the community and arranged by 

the Pop-up Public team.  This is the first time that the 

community will get to see the fruits of their labor and 

dedication.  The ambiance of the playback event should 

reflect the nature of the stories and themes generated; 

for example celebratory or reflective. The van should be 

present at the playback for pictures, info and wayfinding. 

This may also be a time for community members to 

make remarks, start community conversations among 

stakeholders and community members, or showcase 

stories. This is also a good time to let community members 

know how they can share their community’s final 

collection, how they can review their own story and the 

stories of the others in the future. 

2 Equipment 
This event will require the use of certain equipment like a 

large projector and speakers that may be purchased and 

used during the Street and Greet or rented.  There will 

need to be a podium for a speaker and audio equipment.

3 Venue & Seating
The playback venue will differ from community to 

community.  The most successful venues connect with the 

community in one way or another and should comfortably 

seat 100+; when appropriate, seating for all can be rented. 

4 Thank Yous & Goodbye
At the end of every Storybus visit, community participants 

should be thanked and some closing words shared. There 

will be thank you post cards and small gifts given to 

participants as thank yous and momentos of the Pop-up 

Public experience. 
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3 Seating & Gathering
Larger street and greet events will need tables and 

comfortable seating for ~10 people;  made to accomodate 

the elderly, children, and people with disabilities. 

4 Community Picnic 
Light refreshments like water, coffee, and juice, would be 

provided. Community picnics are a great way to start a 

community meal and to create gathering spaces without 

requiring tables or chairs.

5 Social Sharing
We encourage participants to share photos and stories 

about the Pop-up Public Storybus experience via social 

media using our hashtags like #PopUpPublic. Posts about 

the storybus, collaborative art pieces and event selfies will 

all help to build excitment and attract participants. 

1

2

3

4

1

2 34

4

4 Accessible Signage
In order to accommodate a wide audience and create 

a welcoming and accessible space for all members of 

the diverse communities that Pop-up Public plans to 

visit, signage is meant to help with mostly direction and 

orientation, relying on graphics and the familiar colors 

and shapes associated with Pop-up Public to guide the 

community to the meeting and gathering spaces. For 

more content-heavy information such as signing up for 

interview slots through the iPad stations or reading up 

on the mission of Pop-up Public, translations for various 

languages will be provided through the iPad stations and 

displayed in an easy to follow interface. The height of 

the iPad stations are adjustable in height to accomodate 

community members with a disability. In order to 

accomodate audiences with a hearing/seeing disability, 

staff members will be present and available for further 

assistance. 


